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VIETNAM MANUFACTURING 

EXPO – 14th Edition is Vietnam' 

Leading Exhibition on Machinery and 

Technology for Manufacturing and 

Supporting Industries.

In the year 2022, VME had back 

strong digitized experiences and 

numerous of exciting activities. 

Created successful International 

Exhibition edition for Vietnam 

Manufacturing and Supporting 

Industry beyond what they expect.



FACTS & FIGURES VME 2022

90
EXHIBITORS

6,373
PATICIPANTS

3 DAYS

6
INTERNATIONAL PAVILLION

9 COUNTRIES

20
VISITOR BY COUNTRY

1,700
GROUP VISIT

362
COMPANIES VISITED

35%
VISITORS

ARE MANUFACTURER

58.8%
INTERESTED IN

AUTOMATION | FACTORY 
EQUIPMENT | AUTOMOTIVE | 

ELECTRICAL EQUIPMENT

The exhibition closed with success and were warmly welcomed by 6,373 manufacturing industrialists from across Vietnam and oversea, all of whom came to discover 

leading-edge technologies they desired, (assembly) automation, metrology, metalworking solutions and other industrial components/subcontracting for the supporting 

industries of, up to, 100 brands of technologies from 9 countries and 6 international pavilions were also there demonstrating the best of their technologies.



PRE-SHOW ACTIVITY

MEDIA CONFERENCE & FORUM

TOPIC
“4.0 MANUFACTURING & SUSTAINABLE GROWTH TO JOIN GLOBAL 
SUPPLY CHAIN: LEAD THE TREND WITH LEAN FACTORY”

DATE 31/05/2022

TIME 13:00 – 16:30

In the era of Industry 4.0 when machinery and equipment are able to improve 
processes through automation and lean optimization, how can the Vietnam 
manufacturing and supporting industries adapt with and transform their 
productions accordingly in order to help Vietnam become the next region’s 
manufacturing center.



FACTORY VISIT



FACTORY VISIT (AUTOTECH – VISIP BAC NINH)



ON-SITE ACTIVITY



ON-SITE ACTIVITY



ON-SITE ACTIVITY
(BUYER ZONE)



ON-SITE ACTIVITY – TRAINING WORKSHOPS



ON-SITE ACTIVITY
TECH TALK BY DELTA



ON-SITE ACTIVITY 
TECH TALK BY ABB



EXHIBITOR SATISFACTION

KPIs of the event were reflected to be gratifying for exhibitors and could expect more interest in the next edition as ¾ of them would most likely return while also positively 
convince others to participate with an above average overall recommendation.

Basing on the exhibitor satisfaction with their perception for visitors, the show could try to invite more people to attend the event since exhibitors were neutrally impressed by 
the quality and quantity which also affects their opinion for the ROI. 



EXHIBITOR SCORE

LOYALTY: 75% LIKELIHOOD: 64%
Most important reasons for positive 

recommendation
VME 22 Overall Liking The important reason of the show

EMPERIA EFFECTIVENESS

Emperia makes it easier and more effective for collecting the data of 
potential buyers at the booth

48%

33%

10%

7%

3%

Valuable contacts made

Good order taken on site

Useful conference

Good industry participation

Event reputation

78% 76% 76% 74% 72% 70% 61%
70% 72% 69% 67% 69% 68%

61%

Increase sale
leads

Strenghten
product and

corporate image
Networking with

industrialists

Maintain or
expand market

share
To launch new

products

Get first-hand
market

information
Recruit agents or
representatives

Top 2 Importance Top 2 Satisfaction

74%

14%

12%

Yes, it helped me collect the data

Not different from collecting business
cards

No, I don’t think it helped

43% 42% 39%

17% 16% 16%

Quality of Visitor Number of Visitor Return on
Investment

Completely satisfied Very satisfied Somewhat satisfied
Not very satisfied Not at all satisfied Do not know

TOP 3 Satisfaction

The exhibitors would highly recommend the show since they have made valuable contacts 
with 48% and that they also have taken good orders at the event of 33%



VISITOR SATISFACTION

The volume of exhibits must be the one of the essential factors affecting the overall satisfaction to be at 58%. Visitors also have a review on their objective of participation 
which is to “Look for alternative suppliers” that had 46% satisfaction.

Show topics, Product Applications, Special Zones and Recommendations on the other hand have excellent recommendation scores which contributes to the outstanding overall 
success.



KEY HIGHLIGHTS

The 1st event with paper-less registration.

The 1st event with digital application approach to optimize the Exhibitor’s experiences.

The 1st International Exhibition that brough local SMEs and Manufacturer can exhibited – Co-partnering with VASI – local Association.

ON-SITE
3,824 60%

PRE-REGIS
2,294 36%

RE-VISIT
255 4%

GROUP
1,720

27%

INDIVIDUAL
4,653

73%

Spotlight On Attendance
The report conducted as of 17:00 – 12/08/2022
Re-visit conducted from 1st and 2nd day participant

VIP
921

14%

OWNER | TOP 
MANAGEMENT

1,201

19%

6,373
PATICIPANTS

3 DAYS



33% 35%

20% 18%

Range of exhibits Number of Exhibitors

Completely satisfied
Very satisfied
Somewhat satisfied
Not very satisfied
Not at all satisfied

VISITOR SCORE

LOYALTY: 77% LIKELIHOOD: 58%

Most important reasons for positive 
recommendation

VME 22 Overall Liking Top 10 Exhibit Product Application Importance x 
Satisfaction

51%

24%

13%

8%

5%

Good products met on site

Valuable contacts made

Good industry participation

Useful conference

Event reputation

TOP 2 Satisfaction

62%

59% 58%

56%

58% 59%

56%
58% 58% 58%

66% 66%

61% 61% 59% 59%

59%
58% 58% 58%

Automation
Factory

Equipment Metrology
Electrical
Systems

Mold Repair
&

Maintenance

Mold Material
&

Component

IT &
Software,
Services

Material
Handling

Mold Design
&

Engineering
Machine

Tools

TOP 2 Satisfaction TOP 2 Importance

Innovation Showcase

Buyer Zone
8% 11%3%

2%
7%

7%17% 16%

31% 31%

34% 33%

Number of companies
I already do business with

Number of new companies

1-5

6-10

11-20

21-50

51+

None

How many companies did 
they have business 

talk/meeting with at the 
event?Recommendation List

How Likely 
with Our 

There is a bigger proportion of the visitors who have made positive takes on the overall 
products that they have seen at the event versus those who did not, which made the 
recommendation score outstanding.

In addition to the displayed products, there are also who benefitted on making new 
contacts (24%) and doing business to exhibitors at approximately 1-10 companies.



VISITOR STATISTICS
Visitors have evaluated that their purpose for attending the event is to expand their market by looking for new alternative suppliers (34%), look for new products (27%) and extend business network (25%).

There has been an abundant presence of participants belonging in the Electrical & Electronics industry with 28% which then followed by Machine Building with 17% and Food & Beverage Processing with 13%.
Both Plastic & Rubber and Packaging Industry have the lowest attendance of only 3%.

3%

7%

16%

17%

22%

25%

27%

34%

See existing suppliers

Meet up specific people for
conducting specific business

objective

Evaluate show for future
participation as exhibitor

Attending onsite seminars

Look for new business contact

Extend my business network

Look for new products / technologies
/ services / solutions

Look for new alternative suppliers

52%

42%

15%

10%

7%

15%

8%

6%

36%

35%

39%

41%

42%

31%

37%

34%

10%

18%

31%

41%

41%

42%

44%

43%

2%

5%

8%

6%

9%

12%

10%

15%

8%

2%

1%

1%

2%

ATTENDING ONSITE SEMINARS

EVALUATE SHOW FOR FUTURE PARTICIPATION AS 

EXHIBITOR

SEE EXISTING SUPPLIERS

EXTEND MY BUSINESS NETWORK

LOOK FOR NEW BUSINESS CONTACT

MEET UP SPECIFIC PEOPLE FOR CONDUCTING SPECIFIC 

BUSINESS OBJECTIVE

LOOK FOR NEW ALTERNATIVE SUPPLIERS

LOOK FOR NEW PRODUCTS /  TECHNOLOGIES /  SERVICES 

/  SOLUTIONS

Completely Satisfied Very Satisfied Somewhat Satisfied Not Very Satisfied Not At All Satisfied

OBJECTIVES x SATISFACTION



VISITOR ANALYSIS

94%

6%
Local

International

35.2%

24.2%

13.2%

8.6%

10.8%

4.6%

3.3%

0.1%

Visit different Exhibitor's booths to see what is
new and interesting in the Industry

Networking to meet new people in order to
create new Opportunities

Meeting up with existing contacts in order to
Socialise

Gather industry Knowledge and Learning
through talks or presentations

Meet up with existing supplier or partner in
order to review or discuss business

Meeting a few specific people or companies
that I want to do business with

Talk to as many suppliers are possible in order
to achieve specific business objectives

Others (please specify)
3%

3%

4%

6%

7%

7%

12%

13%

17%

28%

Packaging

Plastic & Rubber Industry

Mold & Die Industry

Chemical Industry

Metallurgical

Aerospace

Automotive & Auto Parts

Food & Beverage Processing

Machine Building

Electrical & Electronics

VISITOR INDUSTRY’S PROFILEVISITOR BY COUNTRY VISITOR MAIN OBJECTIVES

30.6%

5.5%7.1%

4.4%

3.1%

35.0%

5.6%

3.7%

5.1%

Distributor / Agent /
Trading

Exporter

Importer

State Enterprise

Government

Manufacturer

OEM / Subcontractor/

OEM

EPC/ Consulating

Others (please

specify)

VISITOR MAIN BUSSINESS NATURE

21.5%

19.3%

16.7%

6.8%

5.4%

5.2%

4.8%

4.3%

3.1%

3.0%

2.9%

2.6%

2.4%

2.1%

Electrical & Electronic

Machine Building

Automotive & Auto Parts

Fastener & Fixing

Aerospace

Building & Construction

Chemical Industry Processing

Food & Beverage

Packaging

Plastic & Rubber Industry

Materials Handling

Others (please specify)

Metallurgical

Medical Industry

EXHIBITOR’S INDUSTRY INTERESTED VISITOR PURCHASING AUTHORITY

23.7%

34.6%
11.3%

30.4%Decision maker

Influencer

Specifier

None



ATTENDEE’S VOICES



ATTENDEE’S VOICES



MEDIA COVERAGE



MEDIA COVERAGE ( < 20 videos on Youtube)



MEDIA COVERAGE (50 online news and magazine)
No. Media LINK

1 Thoi su VTV1 https://www.youtube.com/watch?v=BOiQfLlzzbg

2 Thoi su HTV https://www.youtube.com/watch?v=D0grI0Gkq80

3 Truyền hình Hà Nội (Khai mac) https://hanoitv.vn/ban-tin-cuoi-ngay-10082022-v206203.html( phút 11:40)

4 Truyền hình Hà Nội (Hoi thao) https://hanoitv.vn/ban-tin-9h00-ngay-11082022-v206207.html( phút 04:06) 

5 Truyền hình ViTV

https://vitv.vn/tin-video/11-08-2022/ban-tin-chao-viet-nam-11h-phat-song-1100-11-08-

2022/306429

6 Truyền hình VTC10 https://youtu.be/ERWASQBqGzs  

7 Truyền hình Đảng Cộng Sản https://dangcongsan.vn/video/ban-tin-thoi-su-ngay-10-8-2022-1885814.html

8 Truyền hình VOV 

https://www.facebook.com/watch/?v=1550347295397645&extid=CL-UNK-UNK-UNK-AN_GK0T-

GK1C-GK2C&ref=sharing

9 Tự Động Hóa Ngày Nay https://vnautomate.net/vietnam-manufacturing-expo-dien-ra-voi-nhieu-hoat-dong-ho-tro-

10 Báo Kinh tế & Đô Thị https://kinhtedothi.vn/vme-2022-gan-ket-chuoi-cho-doanh-nghiep-cong-nghiep-va-phu-

11 Báo Kinh tế & Đô Thị https://kinhtedothi.vn/co-cau-lai-san-xuat-la-yeu-to-song-con-cua-doanh-nghiep.html

12 Báo Công Thương Printed newspaper/ Báo in

13 Vietnam Economic News Printed newspaper/ Báo in

14 Người làm báo Điện tử https://nguoilambao.vn/khai-mac-trien-lam-san-xuat-cong-nghiep-quoc-te-vme-2022-tai-ha-

noi-n56747.html15 Báo Thương hiệu công luận

https://thuonghieucongluan.com.vn/gan-200-thuong-hieu-cong-nghe-tham-gia-trien-lam-san-

xuat-cong-nghiep-quoc-te-a177047.html

16 Tạp chí Thanh Niên

http://thanhnienviet.vn/2022/08/10/hon-10-quoc-gia-cung-gan-200-thuong-hieu-tham-du-

trien-lam-san-xuat-cong-nghiep-quoc-te-vme-2022/

17 Tạp chí Doanh nghiệp và Đầu tư

https://doanhnghiepvadautu.info.vn/gan-200-thuong-hieu-cong-nghe-va-may-moc-tham-gia-

trien-lam-san-xuat-cong-nghiep-quoc-te.html

18 Chất lượng cuộc sống https://chatluongvacuocsong.vn/khai-mac-trien-lam-san-xuat-cong-nghiep-quoc-te--vietnam-

19 Lao động Xã Hội

http://laodongxahoi.net/trien-lam-san-xuat-cong-nghiep-quoc-te-vme-2022-noi-dung-phong-

phu-chuong-trinh-ket-noi-kinh-doanh-thuc-chat-va-hieu-qua-1324292.html

20 Đời sống tiêu dùng

https://doisongtieudung.vn/khai-mac-trien-lam-cong-nghiep-quoc-te-vme-2022-

20220810222337068.html

21 Nguồn lực/Nhân tài Việt

https://nguonluc.com.vn/khai-mac-trien-lam-san-xuat-cong-nghiep-quoc-te-vme-2022-

a6050.html

22 Tạp chí Thi Đua Khen thưởng http://thiduakhenthuongvn.org.vn/node/9607

23 Tạp chí Nhân đạo 

https://nhandaoonline.vn/vietnam-manufacturing-expo-ho-tro-doanh-nghiep-cap-nhat-cong-

nghe-mo-rong-thi-truong-a18819.html

24 Tạp chí Công nghiệp Môi trường https://congnghiepmoitruong.vn/trien-lam-cong-nghiep-quoc-te-vme-2022-8556.html

25 Tạp chí Sở hữu trí tuệ 

https://sohuutritue.net.vn/vietnam-manufacturing-expo-vme-ho-tro-doanh-nghiep-mo-rong-

thi-truong-va-tiep-can-co-hoi-kinh-doanh-quoc-te-tham-gia-vao-chuoi-cung-ung-toan-cau-

d147343.html

No. Media LINK

26 Năng lượng mới - Petrotimes 

https://petrotimes.vn/trung-bay-may-moc-hien-dai-thiet-bi-thong-minh-tai-vme-2022-

662450.html

27 Báo Thế giới & Việt Nam

https://baoquocte.vn/gan-200-thuong-hieu-cong-nghe-tu-hon-10-quoc-gia-du-vme-2022-

193908.html

28 Pháp luật & Xã Hội

https://phapluatxahoi.kinhtedothi.vn/hon-10-quoc-gia-cung-gan-200-thuong-hieu-cong-nghe-

may-moc-cong-nghiep-hien-dai-tham-du-trien-lam-tai-ha-noi-300874.html

29 Thông tấn Xã Việt Nam (Bnews)

https://bnews.vn/gan-200-thuong-hieu-cong-nghe-tham-gia-trien-lam-san-xuat-cong-nghiep-

quoc-te-vme/254315.html

30 Báo điện tử VOV

https://vov1.vov.gov.vn/tin-thoi-su/trien-lam-san-xuat-cong-nghiep-quoc-te-2022-diem-den-

cua-san-xuat-tinh-gon-1008-c184-87878.aspx

31

Doanh nghiệp & Hội nhập https://doanhnghiephoinhap.vn/trien-lam-quoc-te-ve-san-xuat-cong-nghiep-vietnam-

manufacturing-expo-co-hoi-cho-cac-doanh-nghiep-vua-va-nho.html

32

Doanh nghiệp và Thương hiệu https://doanhnghiepthuonghieu.vn/khai-mac-trien-lam-san-xuat-cong-nghiep-quoc-te-vme-

2022-1061925521-p41268.html

33

Doanh nghiệp và Thương mại (VASI) https://doanhnghiepvathuongmai.vn/bai-viet/khai-mac-trien-lam-san-xuat-cong-nghiep-quoc-

te-vme-2022-tai-ha-noi.phtml

34

Tạp chí Thương Trường https://thuongtruong.com.vn/news/gan-200-thuong-hieu-cong-nghe-tu-hon-10-quoc-gia-du-

trien-lam-cong-nghiep-quoc-te-vme-2022-87559.html

35

TheLEADER.vn https://theleader.vn/trien-lam-cong-nghiep-quoc-te-vme-tinh-gon-de-them-hieu-qua-

1660750309155.htm

36

TheLEADER.vn https://theleader.vn/san-xuat-tinh-gon-dong-luc-lon-cua-doanh-nghiep-san-xuat-

1660930482659.htm

37 Thời báo Kinh tế VN/ VN Economy https://vneconomy.vn/khai-mac-trien-lam-san-xuat-cong-nghiep-quoc-te.htm

38

VietnamPlus https://www.vietnamplus.vn/trien-lam-vme-cau-noi-giup-cac-doanh-nghiep-tham-gia-chuoi-

cung-ung/810257.vnp

39

Tạp chí Nghiên cứu thị trường http://vioit.vn/khai-mac-trien-lam-san-xuat-cong-nghiep-quoc-te-vietnam-manufacturing-expo-

vme-2022.html

40 Dien tu ngay nay https://dientungaynay.vn/su-kien/khai-mac-trien-lam-san-xuat-cong-nghiep-quoc-te-vme

41
Doanh nhân trẻ

https://doanhnhantrevietnam.vn/nhieu-hoat-dong-dien-ra-truoc-su-kien-trien-lam-cong-nghiep-quoc-te-

2022-d15598.html



MEDIA CLIPPING



MEDIA CLIPPING











BARTER & SUPPORTERS



BARTER & SUPPORTERS
IOT HK ASSOCIATION @ E01

Facebook

Website

LinkedIn

Youtube

https://www.facebook.com/vietnammanufacturingexpopage
https://www.vme-expo.com/en-gb/exhibitor-info.html
https://www.linkedin.com/feed/update/urn:li:activity:6978923484248760320/
https://www.youtube.com/watch?v=3BVNl90PrOk


THANK YOU



SEE YOU 
AGAIN!


